








month index of feature articles it 
published this year. Stories are listed 
along with their page numbers. 
(Note: Index does not include Edito- 
rials, casebooks, convention/confer- 
ence coverage, New Products 
Round-up, New Products and Pack- 
ages, or Flavor Secrets.) 











JANUARY 
vV 


Heartburn for the American Heart 
Assoc.’s Heart Guide program 
Baby food companies: 





Technology beckons to 
meat industry 
Tofu turns up in remarkable places . 81 
Fresh Buffet: A new angle 
on refrigerated entrees 
Sensors in touch with new products 
and processes 
Degradable plastics: 
All sizzle and no steak? 


FEBRUARY 
vV 


Green, green, what does it mean? . . 13 
Capital spending: What’s unlocking 





R&D and customer service in the 
wake of mergers and buy-outs 
Beer companies struggle 
to maintain profits 
Communicating foods’ nutritional 
benefits to consumers 
Processing aids: 
The hidden helpers 
Cost control implications 
of nutrient fortification 
A. Lassonde et Fils: 
Juice products with a twist 
Aiming high with 
upscale packaging 


MARCH 


v 


The flap over 
bovine growth hormone 

Countdown 2000: Is your company 
ready for the 21st century? ... . 56 








INDEX TO FEATURES - 


> Grooming for change 
> Building a new manufacturing culture 
> Wanted: A few good men 
. and women 

> Statistical process control 

in the future food plant 
The R&D and marketing melee . . 
Fat system imperfection 

in confections 
Technology widens “natural” 

color spectrum 
Safeguarding product integrity . . . 
Research on edible films 


APRIL 





Vv 


Companies balance food 
and non-food interests 
Unmasking the mature market. . . . 
Annual industry and 
academia report 
Flavor industry survey 
targets customer needs 
Perdue Foods refines marketing 
and production 
A new emphasis on ergonomics . . 
Packaging for older Americans. . . 
A forward look 
at microwave packaging 


MAY 





v 


CFC anxiety has 
temperatures rising 
Surimi moves into the mainstream 
Michael Foods: 
Hatching a golden egg? 
General Mills: Lucky charmed or 
eating its Wheaties? ........ 61 
Clarifying food health claims 
Dietary fiber: 
Down, but far from out 
Folded protein adds wrinkle 
to emulsifier technology 
Monitoring water quality 
Two surimi companies forge a strategic 
manufacturing relationship 
Open data communication links 
people and computers 
Vacuum cooling makes short work 
of refrigeration 
Pumps and material transfer... . 
Source reduction: Perspectives on 
“green” packaging 





JUNE 
v 


Child nutrition and food 
marketing issues 
Loblaw International Merchants: 
The president’s choice 
Bridge over troubled 
Perrier waters 
Milkfat: Researchers develop 
a value-added edge 
Gums and stabilizers 
Membrane filtration: Concentration 
without evaporation 
What every processor should know 
about residue analysis 
Predictive maintenance: 
Your analytical toolbox 
Computer-integrated distributed 
controls at Coca-Cola Bottling. . 100 
Mega-trends affecting 
food packaging 


JULY 
v 


What are food companies looking for 
in top executives? 

The Leading 50: Annual report on the 
top food and beverage processors 40 

Fermentation and new product 
development 

Formulating “lite” bakery foods . . . 

Justifying computer-integrated 
manufacturing 

Semiautomatic packaging systems . 


NEW PRODUCTS ANNUAL 
v 


New products for a new century 

Twenty-five years of tracking 
new product trends 

Building a better relationship 
with retailers 

Health perceptions preoccupy 
product developers 

Packaging: The year in review... . 

Package of the Year: 
Key Fresh’s Fresh Buffet 

New product “F” words 

Analysis of 16 product categories 

> Baby foods 

> Bakery foods 

> Baking ingredients 

> Beverages 

> Breakfast cereal 

> Candy and gum 
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INDEX TO FEATURES 





> Condiments 

> Dairy 

> Desserts 

> Entrees and dinners 
> Fruits and vegetables 


> Processed meat, seafood 
and poultry 
> Side dishes 


New Products Company of the Year: 
Kraft General Foods 

Gorman’s Retail New Products 
Contest coverage 

Gorman’s Foodservice New Products 
Contest coverage 


AUGUST 
v 


Make way for the “Food Cops” .. . 
Food industry up and comers .... 
Mrs. Fields’ green fields 
The Beatrice odyssey 
Preservatives: Now you see them, 

now you don’t 
Sunkist’s technological 

achievements 
The work station revolution ... . 
Bulk solids: Material for thought. . 146 











Designing quality 
warehouse floors 
Extending shelf life via active 
packaging products 


SEPTEMBER 





v 


Fighting hunger: A good cause 
makes good sense 
Processor of the Year: HJ. Heinz Co. 
> Defying space and time 
> Quality rides tandem 
with tradition 
> Total quality management ... . 
> Computer-integrated 
manufacturing at Kitt Green. . . 
The diet food market 
Opportunities with flavors 
and seasonings 
Sweetener selection 
Programmable logic controllers . . 


OCTOBER 





v 


Edward Scarbrough: 

Point man for the FDA 
Rising stars in the food industry 
> Original New York Seltzer 
> Otis Spunkmeyer 





> The Iams Co 
> International Food Marketing . . . 
> American Italian Pasta Co 
> Earth’s Best Baby Food Inc. ... 
Creating guilt-free bakery foods . . . 
Product developers confront a wide 
array of mixing opportunities .. . 
Rats: A never-ending story 
Crystal Geyser Roxane Water Co.’s 
alpine spring water bottling plant 120 
Continuous and batch processing . 124 
What’s cooking in sterilizers? .. . 
Steel food cans: 
A look behind the label 


NOVEMBER 
Vv 





The psychology of a recession. . . . 
The ups and downs of food stocks 
Food industry remains 
bullish on R&D 
Dairy research boosts 
cheese technology 
Request Foods’ foodservice 
convenience 
Networking’s next wave 
Microwave systems and 
prepackaged foods 








ADD PROMOTIONAL PUNCH 
TO YOUR MARKETING EFFORTS 
Mi WITH PREPARED FOODS EDITORIAL REPRINTS! 








It's effective! 


Distributing PREPARED FOODS editorial reprints is 
a very effective way to increase your product's 
visibility. Your company will profit from the ex- 
panded exposure. Af the same time, your cus- 
tomers will profit from leaming more about your 
product from the most credible source in the 
industry. Plus, editorial reprints work great as a 
trade-show handout, a direct mail promotion or 
as a leave-behind for your sales force. 


It's easy! 

Just tell us which article you'd like to have con- 
verted into a promotional reprint, and we'll take 
care of the rest--typesetting, film, printing and 
delivery. We'll even work with you to customize 
your article to tailor it to your specific audience. 


And it's economical too! 

Since reprints are adapted from existing film and 
copy, ii’s far less costly to produce custom re- 
prints than it is to design and produce an original 
promotion piece of the same high quality. 


Order Today! 

So if your Company was featured in an article of 
PREPARED FOODS recently, take advantage of 
all the possibilities reprints offer. For more infor- 
mation, call Gorman Publishing Company at 
312/693-3200 and ask for Mary Gates. Andsoon 
your marketing efforts will have promotional 
punch! 
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